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Analyzing contents distribution mechanism through a complex doubly structural network model

Bl B

Shinako Matsuyama

TR TERE

Tokyo Institute of Technology

B EET
Masaaki Kunigami

*9 N Sy
RPN
Tsukuba University

B PR

Takao Terano

PR TERE

Tokyo Institute of Technology

In this paper, we analyze information (contents) distribution mechanism through a complex doubly

structural network model.

Complex doubly structural network consists of a user network and a

contents network. We have built an Agent-based simulation (ABS) based on the model and checked
the impact of the characteristics of the user network on the contents distribution. The results show the
effectiveness of the analysis using the Complex doubly structural network model.
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