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This research is centered on the consideration and revelation of the structure of Japanese-style creative 
industries, from the perspective of industrial theories. It also aims to derive possible proposals for 
training and public support, for the development of environments necessary for successful promotions. 
Furthermore, in this research, the definition of Japanese-style creative industries, such as Japanese-style 
contents/fashion industry, is set as: “industries involved in the production, manufacture, and distribution 
of products and services, which utilize creativity and intellectual assets as primary inputs”. In other 
words, Japanese-style creative industries are those which supply or distribute products and services, 
where emotional factors account for its core values. 
As for the specific approaches for verification, one method is to analyze the features of Japanese-style 
creative industries from three different aspects; consumer behavior, commercial accumulation, and 
entrepreneurial environment. Likewise, the second approach is to analyze the structures of educational 
and administrative systems, as factors supporting the industries. By revealing the entire functions of the 
modern creative industries through these two approaches, a system required for generating and 
promoting Japanese-style creative industries would be examined. 
Three key points, concerning the Japanese-style creative industries, became distinct as a result of 
analyzing its structures through the lens of consumer behavior, commercial accumulation, and 
entrepreneurial environment. The first point is that the industry is an extremely diverse market with 
interactions between a user-participation type of creation and its reputation, in which a bottom-up flow 
of information is vital. This feature propagates beyond the boundaries of content/fashion. Secondly, the 
industry seems to be a center of innovation, giving birth to new products and services through the 
interactive responses between stores and its leading consumers concerning commercial accumulation. 
Thirdly, as the system for collaboration and division of labor of different professions in the industry is 
rather developed, there are potentials for ad hoc organizations to be established. This implies that new 
entrants to the industry are welcomed and rather easy. 
In addition, two key points have been revealed after analyzing the structures of educational and 
administrative systems as factors supporting the Japanese-style creative industries. One point is that, 
compared with the countries considered in the research, due to several regulations and hindrances, the 
application of appropriate educational procedures to the actual situations seem difficult. Secondly, 
although the administrative organization in charge of industrial development is relatively flexible 
concerning organizational reforms or abolitions, human resources are not managed with flexibility. 
Likewise, although the industrial structures seem vividly different compared with heavy industries, 
institutions and systems concerning educational and administrative support has not adapted to the 
difference. 
In conclusion, this research emphasizes the importance of indirect support, centered on three points, for 
the further enhancement of such a new field of industry. The first point is to provide a place or network 
for the individuals supporting the industry to meet and interact. Similarly, the second point is to extend 
the role of the intermediate organizations supporting such place or network. The final point is to make 
the existing administrative support more flexible.  
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