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This thesis examines the characteristics of B2B mobile services in Korea, and aims to understand the
dynamics of innovation from technological and service—oriented perspectives and consequently to propose
a new B2B service innovation model. The thesis proposes a conceptual framework and a comprehensive approach
to analyze the factors affecting mobile service imnovation. The framework is approached by service
innovation theory, models of innovation in services and mobile service innovation.

Firstly, the thesis combines pre~existing innovation theories with the conceptual framework based on
an empirical case of Mobile Campus., In Chapter 2, the study introduces the theories of service innovation
and prior literature on mobile sector, Such innovation theories are compared with the research findings
from an empirical case study of Mobile Campus in Chapter 3. Based on the findings of the case study, Chapter
3 expands the characteristics-based analysis to innovation in B2B mobile carrier services and develops
a comprehensive approach to analyze the factors affecting mobile service innovation from the technological
and service-oriented perspectives.

It begins with Chapter 4, explaining the different types of B2B mobile carrier services with respect
to their dynamic service characteristics. Chapter 5 investigates the key drivers behind the innovations
in the B2B mobile carrier services, focusing on the regulation, technelogy and market aspects. Chapter
6 and Chapter 7 present the technological and service—oriented innovations from the characteristics-based
approach. As a consequence, incremental, radical and semi-radical innovations were identified from the
technological perspective, while recombinative, customized and co—produced innovations were identified
from the service—oriented perspective.

After the analyses, Chapter 8 carries out the analysis of innovation in the B2B mobile carrier services
from the integrated perspective. The different dynamics of service characteristics lead to the
identification of six integrated innovation patterns for B2B services: disruptive, transformational,
breakthrough, incremental, additive and reciprocal innovations.

Lastly, Chapter 9 formulates the answer of the main research objective and discusses the theoretical

implications and the éempirical lessons.
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