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Comprising of eight chapters, this thesis is titled: “Research into Consumer -oriented Community 

Development that is focused on the ability to attract customers across a wide area”.  

 

As the background of this research, “Preface” (Chapter 1) looks at four themes - “Relationship between 

cities and the media”; “The change occurring in peripheral zones (and overlapping parts) of commercial 

areas”; “Possibilities for self-organization methods under diminishing equilibrium mode”; and 

“Fomenting of a new “movement” post-2000”. Chapter 1 also examines the limits of the 20th Century 

style “top-to-bottom” regulation-driven urban planning and highlights emerging concerns over cities 

only changing in step with the rules of capitalism. Furthermore, the chapter sets a hypo thesis that 

bottom-up actions are necessary for moving beyond these circumstances. Since the 2000s, bottom-up 

movements called "renovation / area management" are taking place at the same time in different 

places. This thesis raises questions over "renovation / area management", which is often brought under 

one handling. Voluntary initiatives for attracting consumers over a wide area in commercial zones is 

defined as "Consumer-oriented Community Development". 

 

This thesis is broadly divided into a “data analysis part” (Chapters 2,3,4,5) and a “practical verification 

part” (Chapters 6,7). The "data analysis part" uses analysis of media and statistical indicators to clarify 

the mechanism and process under which commercial zones possess the ability to attract customers. 

The “practical verification part” uses case studies to clarify the impacts of personal networks during the 

process of commercial zones attracting customers over a wide area. 

 

“Conclusion” (Chapter 8) pulls together the findings from each chapter, and describes challenges for 

the future. 

2000 300 1 800 1  
Note: Dissertation summaries must be written in either of the following formats: (A) both in Japanese (approx. 2000 characters) and  in 
English (approx. 300 words), or (B) in English (approx. 800 words). 

T2R2
 

Important: Dissertation summaries will be published online on the Tokyo Tech Research Repository (T2R2). Do not include information 
treated as confidential under certain circumstances.  


